
What are the benefits of 
using GEO Maximiser?

Robust, end-to-end 
visibility of how your brand 
is found, recommended 
and chosen across 
AI-driven discovery with 
recommendations on how 
to maximise discovery.

What problems can this help with?
Brands are losing visibility in ways traditional tools can't see. 
AI engines are reshaping how people discover and choose, and 
most brands have no idea where they stand. Gartner predicts that 
traditional search engine volume will drop 25% by 2026, and 50% 
by 2028, due to the adoption of GenAI-powered search assistants, 
so staying visible in AI conversations and search results is critical.

GEO Maximiser combines enterprise-grade AI visibility data 
with our GEO index and methodology. This means you can get 
a clear diagnosis of your brand s̓ full discovery journey, 
benchmarked against competitors and grounded in how real 
people make decisions.

VCCP exists to challenge convention to create value.
As part of our AI enabled challenger methodology, GEO Maximiser tests LLM discoverability 
of a brandsʼ website and online content.

Want to know more?
Get in touch with your team if you would like to see a demo of GEO Maximiser, 
or want to understand how your brand thrives in the answer-engine era.

https://vimeo.com/1232386138/5cf9d75738?share=copy&fl=sv&fe=ci

